
Compostable Packaging Solutions and  
from  

Renewable Resources 
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Thomas Jefferson Sept. 6, 1789: 
“Then I say the earth belongs to each generation during its course, 
fully and in its own right. The second generation receives it clear of the 
debts and encumbrances, the third of the second, and so on. For if the 
first could charge it with a debt, then the earth would belong to the 
dead and not to the living generation. Then, no generation can 
contract debts greater than may be paid during the course of its own 
existence.”  
Today this is simply stated as: 
“meeting the needs of the present without compromising the ability of 
future generations to meet their own needs." 
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The first ALL GREEN Industrial Complex in Mexico 
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All our products are manufactured on the basis of renewable 
resources 
All products are 100 % biodegradable and compostable and 
can be used in biogas facilities  
All products decompose in 25 – 90 days without leaving toxic 
residue into CO2, compost and water 
All products carry the "OK compost" mark , based on the 
European standard EN 13432 and DIN-conformity mark 



Shopping and produce bags  

 

Source coop 
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100% compostable 
Made from sugar cane fibers 
microwaveable 

Source fsp 
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Different Sizes 
Available colors: 

white 
black 
green 
purple 

Made from sugar cane fibers 
100% biodegradable and compostable 
EN 13432 certified 
OK compost certified 

Source natura 
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Microvavable 
Up to 3 compartments 
Color: Creme, marbelized 
100% plant based – sugar cane fibers 
100% compostable 
EN 13432 certified 

Source fsp 
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Blister pack 
Bubble wrap 
Chips 
Padded envelopes 
 
 

Source fsp 
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Made from renewable resources 
100% compostable 
Keeps products fresh longer  
Does not leave any toxic residue 
Decomposes in 25 – 90 days 
6 times lighter than paper 
65% less greenhouse gases than plastics 
68% less energy than plastics products 

Advantages  
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The life cycle analysis shows that bags made of mater-
bi clearly have a better environmental impact than 
paper bags , and are comparable with bags made of 
polyethylene incinerated alone after separation from 
the waste. However, experience of managing the 
composting process shows that complete separation 
of the plastic bag from the organic waste is not 
possible , as a significant quantity of non-separable 
organic material remains together with the plastic. This 
waste must be burnt together with the plastic. If we 
also consider this effect, the environmental impact of 
bags made of mater-bi are clearly better than bags 
made of polyethylene . Source Novamont 



Green-wash  (green’wash’, -wôsh’) – 
verb: the act of misleading 
consumers regarding the 
environmental practices of a 
company or the environmental 
benefits of a product or service.  

Source: TerraChoice 
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In the United States and Canada, a total of 2,219 products 
making 4,996 green claims were recorded. 
These claims were tested against best practices, notably 
against guidelines provided by the U.S. Federal Trade, 
Commission, Competition Bureau of Canada, Australian 
Competition & Consumer Commission, and the ISO 14021 
standard for environmental labeling. 
Of the 2,219 North American products surveyed, over 98% 
committed at least one of the 7 Sins of Greenwashing 

Source: TerraChoice 



Highlights of the 2009 Seven Sins of 
Greenwashing research  

The emergence of a seventh Sin – the ‘Sin of 
Worshiping False Labels’ 
More products are making environmental claims + 
79% 
Greenwashing is still rampant 
Eco-labeling is on the rise 13% to 25% 
Kids (toys and baby products), cosmetics and 
cleaning products are three categories in which 
green claims – and greenwashing – are most 
common 
Greenwashing is an international challenge 

Source: TerraChoice 
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Keep supporting greener products. As consumers, we have 
enormous power to shape the marketplace. The worst result of 
greenwashing would be to give up. 
Look for, and choose, products with reliable eco-labels.  
In the absence of a reliable eco-label, remember the Seven 
Sins of Greenwashing (www.sinsofgreenwashing.org) and 
choose the product that offers transparency, information and 
education. 
For more information and green-shopping tools visit 
www.sinsofgreenwashing.org and www.ecologo.org. 

Source: TerraChoice 
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HERMANN PLANK 
International Marketing and Technology Consultant – TecnoKal 

Partner in the first Green Industrial Park in Mexico – Energy Plus 

Masters in Plastics Technologies, Leoben Austria 

25 years experience in Plastics and International Marketing  

Lean Six Sigma Certified Black Belt – Dr. Mikel Harry 

Expert Witness 

Moderator of “MOLDING 2004- 2008” Top Technology Conference 

Top 5% Performer Gerson Lehrman Group Councils   

Tri lingual – German, English, Italian 

Contact hp@energyplus.com.mx  – cell 480-452-5584 
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